
Remember all this? 
 

 
 

Living Wage Week 2015 is coming - and it’s our chance to reinvigorate the 
real Living Wage movement 

 
THIS YEAR’S LWW IS AN OPPORTUNITY FOR YOUR LEADERS TO: participate in the highest profile 
Living Wage Week ever; help reinvigorate the ‘real’ LW in opposition to Osborne’s new rate; and 
have your leaders be part of an exciting national movement. 

 
WHEN? 1st – 7th November 
THEME? Real people taking action for the Living Wage in their communities 
WHAT’S HAPPENING? 

• a National Week of Action – events and actions run by all sorts of groups and institutions 
around the country 

• a new mobile-friendly map of all the Living Wage employers in the UK 
• a new LW campaign website with downloadable materials like template letters and flyers  
• Loads of exciting social media activity, including useful infographics and LW in the press – 

with opportunities for leaders to speak out too 
 
Here are some ideas for LWW action. Hopefully they’ll inspire you and your leaders to 
generate ideas which make sense for your borough.  
 
Celebrating a new local LW employer 
Announcing a new local accredited employer in LWW with a photo opportunity can make a great 
feel-good news story – you could even take them a LW cake!  
 



Targeting local employers 
There might be one key employer your leaders and community care about, or there might be a high 
street or area which would make a great Living Wage target. You could: 
 
Organise a flashmob 
All enter the business at the same time, asking staff to become a LW employer – you could even 
promise to return as a buying flashmob once they accredit! We can give you printed ‘calling cards’ to 
hand in at the till asking them to go Living Wage. 
 
Claim a ‘Living Wage defect’ 
If you want to push one local retailer a bit harder, you could run a LW defect action. Get a bunch of 
leaders to go to the shop, find an item and take it to the till. Once at the till, begin the paying process 
but before it completes, ‘Oh sorry, I don’t think I will buy it actually, it has a Living Wage defect’ and 
explain that you only want to buy things from shops which are accredited LW employers. This is 
suggested only for bigger shops and not for perishable goods like coffee, because smaller businesses 
and wasting perishable goods is likely to put businesses off interacting with us. 
 
High street walkabout 
If your borough has an obvious high street or shopping area you could put on CUK t-shirts and enter 
one business after the other, saying a few lines about the LW and handing over LW materials to 
them. If you can let the Foundation team know where you went, we can send them follow up letters. 
 
Making a scene 

• Hold a banner outside – great if the text on it is specific to the company or humorous 
• Include relevant fancy dress for extra impact – this could be something which relates to the 

business (its product, its well-known personnel etc) or to the calendar (5th November is in 
LWW) 

• Sing a LW song outside! Take a well-known song or two and amend the lyrics to include the 
LW e.g. ‘will you, will you pay Living Wage?’ (Queen) 

 
Street or market stall  
You can include a sign-up sheet for people who want to know more (we’ll enter their data into the 
new LW campaign database) and you can see if they belong to a local institution or are an employer.  
 
Institution-based events 
If you’re unsure which local institutions are LW accredited, ask the Foundation team. You could 
approach one which isn’t yet a chapter member – getting them to celebrate LWW may lead them to 
join. These could be LW-themed faith services, school assemblies or staff canteen party. 
 
Showing the community cares about LW 
If your leaders would like to target a particular local employer, get a board saying “I Support the 
Living Wage for [employer name]” and photograph local people holding it. Send them to press, 
tweet them at the employer and write to the employer with a sheet of them. This would be best 
suited to a large private employer which is well-known to local people or to the council. 
 
For actions which engage people beyond your leaders, you could capture personal data including any 
local institution they belong to and whether they’re an employer. Then this data can be used to find 
new chapter members and new employers to accredit. 
 


